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Starbucks’s Efforts to Address Global Warming
Companies take various steps to address climate not only through the reduction of their environmental footprints but also help assure the supply of high-quality environmentally conscious products to its consumers (Hammond & Christensen, 2016).  In this sense, the potential impacts of global warming on the farming communities is one of the primary reasons driving Starbucks towards addressing its environmental impacts. Since 2004, Starbucks has been implementing a climate change stratagem with significantly focusing on the conservation of energy, using renewable energy to run its business and concerting efforts towards the mitigation of climate change. The company is one of the most significant purchases of renewable energy in its sector, with a focus on building to the LEED® standards in its stores. The company's CAFÉ practices ensure that it outsources climate-smart agricultural produce from participating farms. The company is one of the founding members of the Business for Innovative and Energy Policy (BICEP) which joins it with other responsible companies advocating for cleaner energy policies and policies on climate change. The company thumps itself as to being one of the signatory members of the RE10 (a global initiative which seeks to ensure that companies commit themselves towards purchasing 100% renewable energy) as wells as the Buyer’s principles Corporate Renewable Energy (Starbucks, 2018).
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